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Highlights

Paid Media

« 2022 Google Grant statistics show a significant increase in activity, showing that
the Google Grant was successful this year.

« Tax-checkoff advertising on social media, print, and digital resulted in high
impressions and low cost-per-clicks (good in terms of digital marketing), in addition
to an increase in tax-checkoff donations in 2021.

Social Media

« Facebook and Instagram followers increased significantly in the past year.

«  #WhatlsltWednesday posts on Instagram, Facebook, and Twitter have created
engagement on posts, resulting in an average of 50 likes and 10 comments per
post.

E-Newsletters (Email Marketing)
NJVVMF’s average open rate and click rate are above industry norms for email
newsletters.

Public Relations

* En Route secured public relations coverage from publications and TV stations
such as News 12 New Jersey, CBS New York, NJ Monthly, The Star Ledger, The
Monmouth Journal, 6abc, and NJ 101.5.

« Arecap of all press coverage from this year, including links and photos, can be
found here https://elink.io/p/njvvmfpress-9eddbe?.



https://elink.io/p/njvvmfpress-9eddbe7

Glossary of Terms

Traffic — web users who visit your website

Engagement — how consumers interact directly with the brand through
different actions, such as clicks, likes, comments, and shares
Impressions — when an advertisement or any other form of digital media
are seen on a user's screen

Clicks — how many times your advertisement or website was clicked by
users

Click-through-rate (CTR) — is the number of clicks that your ad receives
divided by the number of times your ad is shown: clicks + impressions =
CTR. The average CTR for a search ad is 1.91%, and 0.35% for a display
ad

Cost-per-click (CPC) — advertiser pays a cost to a publisher for every click
on an ad. CPC is also called pay per click (PPC). Under $2 is industry
norm for a good CPC

Google grant — the google ad grants program gives nonprofits the chance
to advertise on google ads at no cost to the nonprofit



njvvmf.org Audience and Behavior

Website analytics: January 1 — September 30, 2021 compared to same periods from prior years.

Traffic Engagement
Users New Users Sessions Pageviews # Sessions / User Pages / Session Avg. Session Duration Bounce Rate
2021 74,311 73,150 85,481 293,260 1.15 3.43 00:01:01 10.0%
2020 49,834 49,143 58,872 242172 1.18 4.1 00:01:33 3.5%
t 49.1% t 48.9% t 45.2% t 21.1% § -2.6% § -16.6% § -34.8% t 184.1%
2019 46,793 46,529 60,027 223,773 1.28 3.73 00:01:57 31.1%
t 58.8% t 57.2% t 42.4% t 31.1% § -10.3% 5 -8.0% § -48.0% § -67.9%
User Traffic: Jan 1—Sep 30 @ 2021 2020 @2019
1.5K
1K
N AA— TSV
:J;m 1 Jan 15 Jan 29 Feb 12 Feb 26 Mar 12 Mar 26 Apr 9 Apr 23 May 7 May 21 Jun 4 Jun 18 Jul 2 Jul 16 Jul 30 Aug 13 Aug 27 Sep 10 Sep 24

Users - Visitors who have initiated one session with your within a specified period of time
New users - New users are users who have never been to your website

Sessions - A group of user interactions with your website recorded in a given time period
Pageviews - When a page has been viewed by a user on your website



njvvmf.org Referral Sources

How users got to your website
2021 2020 2019

User Referral Sources

@ Paid Search @ Paid Search

Direct Direct @ Paid Search
@ Organic Search ® Organic Search Organic Search
: @ Social @ Direct
@ Social
@ Referral ® Social
@ Referral
@ (Other) ® Email @ Referral
@ Email @ (Othern) ® Email
@ Display

Top Referring Domains (Non-Social)

com.google.android.googlequicksearchbox
ncph.org
classroom.google.com
backstreets.com
visitnj.org
duckduckgo.com

nj.gov

search.aol.com
en.m.wikipedia.org
paypal.com
com.google.android.gm
en.wikipedia.org
yandex.ru

6abc.com

vvanjsc.org

tapinto.net

enroute
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fastweb.com

google.com
affordablecollegesonline.org
visitnj.org
classroom.google.com
duckduckgo.com
en.wikipedia.org
com.google.android.gm
vvanjsc.org
com.google.android.googlequicksearchbox
en.m.wikipedia.org

linktr.ee

nj.gov

r.search.aol.com
my.cappex.com

moremonmouthmusings.net

Paid — When search engines show pay-per-click ads within search results
Direct — Website visits that arrived on your site either by typing your website URL into a browser or

74
61
55
40
39
37
35
32
31
31
28
27
20

511nj.org

moremonmouthmusings.net

affordablecollegesonline.org

nj.gov

google.com
hudsonfarmnj.com
themonmouthjournal.com
app.com

visitnj.org
en.m.wikipedia.org
r.search.aol.com
duckduckgo.com
state.nj.us
en.wikipedia.org
vvanjsc.org

paypal.com

through browser bookmarks (saved tabs at the top of a browser)
Organic — Traffic that's come to your site through unpaid search results on search engines

Social — Users coming to the website from social media platforms (Instagram, Facebook, Twitter)

Referral — Sites that “referred” visitors to your site by clicking a link
Email — Users coming to the website from e-newsletters
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Google Grant

Since 2019 the Google Grant has generated 1.2 million impressions and 117,840 clicks, a value of
$238,293 in free Google search advertising. 2021 statistics show a significant increase in activity,
showing that the Google Grant was successful this year.

January 1 — September 31, 2019:

Impressions ¥ Cost

303K $56.2K

January 1 — September 31, 2020:

Impressions ¥ Clicks = Cost

286K 28.7K $59.6K

January 1 —September 31, 2021:

Impressions ¥ Clicks = Cost

472K 41.8K §79.6K

* Google Grant — the Google Ad Grants program gives nonprofits the chance to advertise on
en ro ui-e Google Ads at no cost to the nonprofit
ctrategy - content - data *  Impressions — when an advertisement or any other form of digital media are seen on a user's
screen 6
«  Clicks — how many times your advertisement or website was clicked by users



Social Media Advertising

Social media advertising promoting events, general visitation, and the reopening has generated
307,414 impressions, 13,022 clicks, 4.24% click-through rate, and $0.11 cost-per-click. In addition
to clicks and engagement, ads have generated 479 event responses, and 415 page likes.

New Jersey Vietnam Veterans' Memorial Foundation
Sponsored - Q

Hear what Memorial Day means to Vietnam Veterans, and listen to
readings of two moving scholarship essays during a live broadcast of
our virtual Memorial Day ceremony.

Thank you for remembering those who lost their lives while serving in
the United States Armed Forces — we look forward to seeing you on
the 25th.

MEMORIAL DAY
VIRTUAL CEREMONY — MONDAY_, MAY 25™

MON, MAY 25, 2020

Virtual Memorial Day Ceremony
Holmdel, NJ * Interested v

551 people interested - 101 people going

00 1.k« 59 Comments

New Jersey Vietnam Veterans' .oe
Memorial Foundation

Welcome back! The Vietnam Era Museum has
reopened to the public! Come experience our
unique and powerful site for ..See More

New Jersey Vietnam Veterans'
Memorial Foundation
The New Jersey Vietnam Veterans’ Memorial ...

[f> Like C] Comment A> Share

===« vietnameramuseum * Follow

e Vietnameramuseum The Vietnam Era
"~ Museum is open! Come experience our
unique and powerful sit self

Our Vietnam Veteran Tour Guides are

on-site during each ticketed time slot.

The first and only museum ofits kind in
the United States, our Vietnam Era
Museum offers a meaningful and
engaging experience of the history of
the Vietnam Era, the War, and its lasting
impact on American culture.

oQv W

42 likes

Impressions — when an advertisement or any other form of digital media are seen on a user's

screen

Clicks — how many times your advertisement or website was clicked by users
Click-through-rate (CTR) — is the number of clicks that your ad receives divided by the number of
times your ad is shown: clicks + impressions = CTR

Cost-per-click (CPC) — advertiser pays a cost to a publisher for every click on an ad. CPC is also 5

called pay per click (PPC) Under $2 is industry norm for a good CPC.




Tax Check-Off Advertising — Social Media Ads

The 2020 and 2021 tax check-off campaigns included Facebook, Instagram, and Google

advertising, and was extended to match tax deadline extensions both years.

+ The 2020 social media advertising campaign generated 111,563 impressions, 5,572 clicks, a
4.99% click-through rate, and $0.08 cost-per-click.

« The 2021 social media advertising campaign generated 195,851 impressions, 7,450 clicks, a
3.80% click-through rate, and $0.12 cost-per-click.

New Jersey Vietnam Veterans' Memorial Foundation
Publ e @ March 31 @

Did you kn sey extended the deadline for filing income taxes to May 172 When
you file, check line 61 on your state income tax 1040 form to make a donation to the New Jersey
Vietnam Veterans' Memorial Fund. Revenue from the tax check-off supports virtual educational
programming that brings veterans, families, and our community tcge(he r to honor our heroes,
and helps sustain the Museum ul safely gather in person again.

«  vietnameramuseum * Follow

em. Vietnameramuseum Here's a tip you
" may not know about completing your
New Jersey tax return: You can help
Veterans in your community by checking
line 61 on your 1040 form to make a
donation to the New Jersey Vietnam
Veterans’ Memorial Fund!

COMPLEX HISTORY. POWERFUL
PERSPECTIVES. PERSONAL REFLECTIONS.
ol e 0 |
.,_“\;;‘l y
B CHECK LINE 61 o =
ON YOUR NJ STATE b4

INCOME TAX FORM m' ‘( g

SUPPORT THE

\l W JERSEY b
VIETNAM VETERANS' MEMORIAL \
AND VIETNAM ERA MUSEUM \

oQyv N

Be the first to like this

@ Add a comment

NIVVMF.ORG
NJ Extends Tax Deadlme to May 17 Learn More
New Jersey's tax deadline is extended to July 15, 2020, and you can make a ..

Qs 1 Comment 28 Shares




Tax Check-Off Advertising — Google Ads

A paid Google advertising campaign used banner advertising and retargeting to increase the

frequency of message among previous website visitors, and people searching for information about

taxes.

* The 2020 paid Google advertising campaign generated 37,507 impressions, 305 clicks, a 0.81%
click-through rate, and a cost-per-click of $0.28.

* The 2021 paid Google advertising campaign generated 121,562 impressions, 997 clicks, a
0.87% click-through rate, and a cost-per-click of $0.22.

Mobile

v

Ad - www.njvvmf.org

CHECK LINE 61 ON YOUR
Tax Check-Off for NJ Veterans | Check Line NJ INCOME TAX FORM
61 on 1040 Tax Form
Help veterans in your community by checking line 61 on *\‘
your state income tax 1040 form. Support the New Jersey \\\
Vietnam Veterans’ Memorial Fund with a donation. \i

Desktop

Ad - www.njvvmf.org ¥

Tax Check-Off for NJ Veterans | Check Line 61 on 1040 Tax Form

Help veterans in your community by checking line 61 on your state income tax 1040 form.
Support the New Jersey Vietham Veterans’ Memorial Fund with a donation.




Tax Check-Off Advertising — Print/Digital Ads

En Route ran additional print and digital advertising to promote the tax check-off in 2020.

The 2020 advertising campaign included quarter page ads in the Star-Ledger newspaper in the
Middlesex/Monmouth/Ocean counties zone with circulation of 26,436. Four print ads ran in March 2020 before
the Memorial and Museum closed due to the pandemic. The NJ.com banner ads generated 48,720 impressions
and 30 clicks. Based on industry norms for impressions and clicks, this campaign was successful.

Trump lawyers ask for halt
in suit seeking president’s DNA

‘TO REMEMBER, TO HONOR, TO HEAL

SUPPORT THE

w decades. Picking one was tough. There’'s
— - ~ New Road Plaza in Parsippany. Stella Plaza

‘““Jﬁ‘iit’.&if‘;;t%,m il in Toms River. Festival Plaza in Edison.
« Village Square Mall, Warren. Magnolia
Court Plaza, Vineland. Among many
CHECK LINE 61 others. There’s probably a good one in the
ON YOUR NJ INCOME TAX FORM
town you live.

v

CHECK LINE 61 ON YOUR
NJ INCOME TAX FORM

JERSEYSBEST.COM I% BEST V
| | o-

dto call New Jersey home.
ind things that make us Prou
celebrating the people, places

com
True
Jersey. S<g n in Sea ch

®

Entertainment

N.].’s best strip mall for food is in this Jersey
Shore town

v

CHECK L[\[ 61 ¢ \\ OUR
NJ INCC [AX FORM

A N f,é“,
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Social Media Campaigns - #WhatlsltWednesday

T Y
=E PHOTO CLUE

ez Viethameramuseum
NEW JERSEY $ B #WhatlsltWednesday This piece of gear
VIETNAM VETERANS’ MEMORIAL : : was a combination of two earlier “one
AND VIETNAM ERA MUSEUM S o8 size fits all” versions - an outer shell,

sometimes called a steel pot, and a hard
hat type liner nestled inside it featuring
an adjustable suspension system.
Can you guess the artifact? Comment
your guesses below! The answer will be
revealed tomorrow &

26w

. Viethameramuseum #mystery )
#guesstheobject #whatisit
#museumcollections #VietnamEra
#artifactsofVietnam
#mysteryobject #warartifacts
#veterans #Vietnamveterans

Hnriearimmanlina Harkifacte

oQv N

33 likes

APRIL 7

(o]
#WHATISITWEDNES DAY Je

Each Wednesday, NJVVMF posts a photo clue of an item from the collection on Instagram, Facebook, and Twitter,
and allows users to guess the artifact in the comments below. The artifact is revealed in a post the following day.

What is it Wednesday posts generate an average of 50 likes and 10 comments per post across platforms. The posts
also welcome veterans and family members to submit stories or memories about the artifacts.

enroute

strategy - content - data
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Social Media Posts

=cZ« yjethameramuseum * Follow

= Vietnameramuseum Today is
#WorldTourismDay. Visit the Vietnam Er.
Museum Thursday to Saturday to gain
an understanding of the conflict in
Southeast Asia and the surrounding
political strife in America. Timed tickets
available now - link in bio!

2w

—a viethameramuseum

Qv N

74 likes

SEPTEMBER 27

@ Add a comment...

Vo)

En Route creates social media that content promotes the Museum, Memorial, significant holidays,

and upcoming events. Content is posted on average 4 times a week to Facebook, Instagram, and
Twitter.

12



Social Media Followers

12,508 16,196 +3,688
3,046 3,038 -8
944 1,062 +118

*Twitter deactivated accounts at the beginning of 2021 due to inactivity and improper use of accounts.

Facebook , Twitter and Instagram

== Facebook == Twitter Instagram
20000
15000 /
10000
5000
0
O N » Q » @ » & & & & &
F FE W ¥ E Y ¢y &N
X S W ¥ @ O @) )
o «? Q O S o
e < Q

enroute
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23%

Open Rate

NJVVMF Monthly E-Newsletters

January — December, 2021

106,155 Sends
77%
7%
=]
Unopened Rate Click Rate
19,506 Opens
66%
Desktop
1,451 Clicks
70%
Desktop

enroute

strategy -

content

- data

34%

Mobile

30%

Mobile

21%

Bounce Rate

100%

Campaign Summaries

-@- Open Rate Click Rate
— Avg. Industry Open Rate — Avg. Industry Click Rate

Open rate standard: 22.60%
Click rate standard: 1.40%

NJVVMF average in 2021:
Open rate: 23%
Click rate: 7%
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Public Relations

En Route secured press placements in TV, print, and online publications for the Vietnam Era

Museum reopening and events at the NJVVMF.

 NJ Monthly Stephen Warner Article

e (CBS New York Museum Reopening TV Segment

e babc Art of Aging TV Segment
* NJ 101.5 Memorial Day Article

* News 12 New Jersey Veterans Day TV Segment

MONTHLY

NewdJersey

NEWS & FEATURES EAT & DRINK TOWNS & SCHOOLS TOP DENTISTS TOPDOC

THINGSTODO  ARTS & ENTERTAINMENT  GIVING BACK  SHOPPING & STYLE HOME &G

Home / Arts & Entertainment

5\)’(hibit Provides Striking Glimpse of Vietham
ar

A collection of haunting photos, letters and journal entries is on display at the
New Jersey Vietnam Veterans’ Memorial and Vietnam Era Museum in Holmdel.

By Shea Swenson | | February 11, 2020

N.J. Vietham Memorial Reopening To Public

Program: CBS 2 News Weekends Categories: News, Local News, WCBSTV/

| Jillian Decker
| NJ Vietnam Veterans Memorial Foundation

HEADLINES THIS MEMORIAL DAY WEEKEND

strategy « content - data
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https://njmonthly.com/articles/arts-entertainment/stephen-warner-exhibit/
https://newyork.cbslocal.com/video/program/737/5635817-n-j-vietnam-memorial-reopening-to-public/
https://6abc.com/society/nj-veteran-volunteers-share-experiences-of-vietnam-war-through-web-series--/10450012/
NJ%20101.5%20Memorial%20Day%20Article
News%2012%20New%20Jersey%20Veterans%20Day%20TV%20Segment

Public Relations

A full recap of NJVVMF press can be found online using the link below.

https://elink.io/p/njvvmfpress-9eddbe7

NJVVMEF in the News

Recent Press Coverage

A New Year’s Resolution - The Journal Publications

thejournalnj.com

This Veterans Day, we should ask questions about
how we value service | Asszony

thedailyjournal.com

i:{a

Guide: Holiday Events in New Jersey

bronx.news12.com

Burlington County Recognized as a NJ Best
Community for Vets

tapinto.net
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