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INSIGHTS

* Paid Search and Paid Social combined to generate nearly 115k new users (92,406 from Paid Search and
22,514 from Paid Social).

* Users were highly engaged, averaging 3 sessions per user and 4 total interactions per session,
indicating repeat visits and strong interest.

* The 25-43 age range represented the highest percentage of ticket purchases and website visits,
according to Google Analytics.

* Social media influencers had successful reach and engagement this year, bringing in new audiences and
raising awareness in the Philadelphia area.

* Engaging with local influencers early in the festival greatly impacts awareness. Exploring paid influencer
opportunities with larger-scale influencers could produce a larger impact.

* While awareness campaigns are extremely useful, out-of-home awareness campaigns could be scaled
back in favor of additional conversion-focused digital advertisements.

* Utilizing multiple ad creatives for digital campaigns (especially programmatic ads) would help to
identify which ads are most successful for retargeting purposes.

* PATCO train car ads generated 102 QR code scans, confirming that transit placements effectively drive
digital engagement. Riders’ extended dwell time creates a captive audience, making this channel
valuable for encouraging interaction.
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SOURCES: Survey of 1,000 Festival Attendees

* Social media ad: 25% * Franklin Square social media content: 5%
*  Word of mouth: 25% * Lantern Festival posters or rack cards: 5%
* Online search: 18% * Bus shelters: 2%

 Visit Philadelphia/VisitPhilly.com: 15% * Website banner advertisement: 1%

* Television news or programs: 13% * PATCO subway car advertisements: 1%

* Social media content from other * Center City District banner: 1%

channels/influencers: 12% * Philadelphia Chinatown Development
* Other: 12% Corporation: 1%
* Historic Philadelphia/Franklin Square * Independence Visitor Center: 0%

website: 9% - Philadelphia Phillies: 0%
* TV advertisement: 7%

* Print/online news story: 6%
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WEBSITE ANALYTICS
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WEBSITE ANALYTICS

The Lantern Festival generated 2,911,868 pageviews
and a total of 4,825,971 total website engagements
from May 20 to September 1. This repeat
engagement demonstrates that audiences weren’t
just visiting the site one time.

* Total Website Users: 295,179

* Total Sessions: 1,051,552

Top pages visited:

* Home Page: 2,216,220 pageviews

* Festival Details: 391,503 pageviews
* FAQ: 204,964 pageviews

* Panda Promotion: 48,231 pageviews
* Contact: 24,872

* Student Design Contest: 22,321 pageviews

New users by

First user primary channel group (Default C... ¥

Organic Search
Direct

Paid Search
Paid Social
Referral
Cross-network

Organic Social

o

20K 40K 60K 80K

100K 120K
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WEBSITE ANALYTICS

Referral Traffic: What websites sent visitors to the Lantern Festival website?

* VisitPhilly.com was by far the Referral Source m

largest referral source, accounting
for nearly 53.43% of all referral

traffic, demonstrating the Worthepenny 8,136
partnership’s power and success.

Visit Philly 38,114

«  WorthePenny, a popular discount HistoricPhiladelphia.org 7,889
site, directed ovgr 8,000 u‘sers to WeChat 5,340
the Lantern Festival Website.

Although there was no legitimate Organic Social Media 2,162
discount, this traffic shows that

audiences are actively searching The Philadelphia Citizen 1,109
for discounts/deals, presenting an .

opportunity to better control and QXICE e
capture this demand. 6abc 693

* All referral traffic generated
6.56% of total traffic. Do215 642
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WEBSITE ANALYTICS

Website traffic from Social Media Ads & Google Ads

* Google Ads generated 53,133 website
sessions, and Meta Ads generated 56,866
website sessions.

* This data does not include traffic from .
Franklin Square’s organic Instagram or M t
Facebook posts, which is listed under Goog|e Ads e q

Organic Social Media on the previous page.

. . 53,133 28,961
* Festivals and events consistently perform ] .
. Website Website
well on Google Ads because audiences are . .
Sessions Sessions

actively searching for things to do, places
to go, and seasonal activities.

* Meta Ads excel at building awareness and
reaching new audiences who may not yet
be searching for the Festival. While not as
intent-driven as Google search, Meta is
crucial for expanding reach, storytelling,
and generating buzz around the Festival
experience.

En Route | 2025 Philadelphia Chinese Lantern Festival Marketing Report 8



WEBSITE ANALYTICS

Top locations based on active users

Pennsylvania leads web traffic, but New York and New Jersey combined drove nearly 1 in 5 users, showing
the Festival is both a strong local draw and a regional tourism driver.

* Pennsylvania: 53,526 active users (36.73%)
* New York: 13,859 active users (9.51%)

* New Jersey: 13,591 active users (9.33%)

* Virginia: 7,439 active users (5.11%)

* Florida: 5,947 active users (4.08%)

* Georgia: 5,796 active users (3.89%)

* Ohio: 5,483 active users (3.64%)

* Michigan: 5,311 active users (3.48%)

* North Carolina: 5,071 active users (3.48%)
* Indiana: 4,168 active users (2.86%)

En Route | 2025 Philadelphia Chinese Lantern Festival Marketing Report 9



PAID MEDIA
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PAID MEDIA BUDGET

With a total spend of $160k, investments were balanced between digital channels and large-scale
traditional placements. The mix ensured both conversion-focused tactics (Google Ads, Meta Ads) and broad
awareness drivers (6abc, Phillies, PATCO), maximizing reach across multiple audience touchpoints.

Google Ads (Search Engine Marketing) $4,256.31
Social Media Advertising $6,228.72
YouTube Advertising $2,000.03
MNI Programmatic Ads $9,000.00
VisitPhilly.com Digital Ads $7,000.00
Audacy Digital Ads $5,457.00
Independence Visitor Center Welcome Wall Digital Ad $2,000.00
Intersection Digital Bus Shelters and PATCO Car Ads $25,000.00
Philadelphia Phillies (baseball) In-Stadium Ads $25,000.00
6abc Television Ads $45,305.00
Center City District Pole Banners $3,000.00
Giveaway ltems $5,500.00
Printing: Maps, Brochures, Postcards $4,089.28
Rack Card Printing $910.86
Sighage Printing $7,077.87
Graphic Design (Advertising/Collateral) $8,900.00

TOTAL PAID MEDIA BUDGET

$160,725.07




SEARCH ENGINE MARKETING RESULTS

Top highlights of the 2025 Google Paid Ads campaign:
* Impressions: 864,021

* Clicks: 182,035

e CTR:21.07%

* Conversions: 1,071

Top 5 keywords used in searches based on clicks:

. “Buy Lantern Festival Tickets” — 13,161 clicks

*  “Tourist Attractions Philadelphia” — 9,090 clicks

*  “Things to do in Philadelphia this Weekend” — 7,955 clicks
. “Philadelphia events this Weekend” — 3,640 clicks
* “Chinese Lantern Festival Tickets” — 2,935 clicks

Google Ads achieved an extraordinary 21% CTR, far above industry benchmarks. This highlights both the
strength of the Festival’s brand demand and the efficiency of paid search in converting high-intent
audiences into ticket buyers.
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SEARCH ENGINE MARKETING

Google Ads (paid) demographic breakdown based on ticket purchases:

and gender

Gender
Male
Female
18-24

Gender & Age

Summary of the demographic groups your ads are reaching by age

Gender & Age Age

25-34 3544 4554 55-64 65+

Based on the 76% of your clicks with known gender and age. (?)
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Sponsored

ﬂ phillychineselanternfestival.com
www.phillychineselanternfestival.com/

Lights, Food, Culture - Family Night
Under Lights

Stroll through 1,500+ glowing
lanterns in the heart of Philly this
summer. Experience dazzling light .
displays, cultural shows & tasty bites SNt Sl-#
nightly! Authentic Crafts. Glowing...
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SOCIAL MEDIA ADVERTISING RESULTS

Social Media Boosts Overview Top Performing Ad (boosted and social)
« 4 Boosted Posts: 4 Reels by Reach and Conversions

* Impressions: 218,691 @ o v X

. Clicks: 2’539 Have you heard the news? @ ¥ ... See more

Social Media Ads Overview

* 6 Ads: 4 reels and 2 graphics
* Impressions: 1,000,120

* Reach: 341,036

* Conversions: 8,716 checkouts initiated* PHILADELPHIA

*Due to Meta's opt out option for tracking, CH lNESE
some conversions are not tracked. LANTERN e e

— Franklin Square —
Meta ads drove over 8,700 initiated checkouts. While Rk 3
attribution is imperfect due to tracking opt-outs, this clearly
demonstrates that social ads not only generated awareness

but also directly influenced ConverSionS. phillychineselanternfestival.com T
Guess who's back?!

PURCHASE TICKETS TODAY!

0071 1 comment 15 shares

|b Like Q Comment ;D Share
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YOUTUBE ADVERTISING RESULTS

YouTube Ads Overview
* Impressions: 224,519
* Video views: 172,267
* Clicks: 715

* Directions: 26

* Average CPC: $2.80

* CTR:0.32%

Video Engagement

* Video Views: 172,267 out of 224,519
impressions

* View rate: 76.70%

A 76% video view rate shows the creative was highly
compelling. While clicks were modest, the ads succeeded in
delivering brand storytelling and visual immersion — critical
for building awareness of a visually driven event like the
Lantern Festival.
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PAID MEDIA: VisitPhilly.com

* Fluid Banners Ads (1,227,608 impressions) SPONSORED (2

. B!
Dozens of llluminated Lanterns
PHILADELPHIA CHINESE LANTERN
FESTIVAL

See authentic and immersive lanterns, live
cultural performances and dancing fountains

CLICK HERE

* 1 million paid impressions
* 227,608 bonus impressions

* 0.28% Click-Thru Rate (27.3% increase from 2024)

* S$2.47 Cost per Click (33% decrease from 2024)

* Visit Philly also ran paid ads outside of our SPONSORED 12
campaign on their social media channels and Cultural Lights, Food & Music
provided a complimentary E-newsletter as added PHILADELPHIA CHINESE LANTERN
value. FESTIVAL

Explore colorful, illuminated lanterns displays
and see authentic cultural performances

* StartJune 13— End August 31

SPONSORED |2

Performances & Fountain Showé} :

PHILADELPHIA CHINESE LANTERN
FESTIVAL

Glowing lantern displays, live shows, dancing

fountains and authentic cuisine niqhtlif
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PAID MEDIA: Programmatic Banner Ads (NEW)

* Displayed on a variety of websites based on audience targeting

* 1,633,470 impressions (Overdelivered by 7%)

* 0.21% Click-Thru-Rate (728x90 and 300x250 ad sizes performed best)

e StartJune 13 — End August 31

* Recommend using multiple sets of creative in 2026 for A/B testing

BUSINESS INSIDER

to Taipei instead

Lulul is ing Cost
its chinos and yoga jackets

f ripping off
;ﬁ
£

,5 -

1 took a $12-an-hour job at Whole
Foods after losing my job in higher
education. It changed the
trajectory of my life.

I moved to Mexico for my
maternity leave. It was the best
decision I've made.

because they were often driven by the

male gaze

Photos show Bezos and Sanchez's wedding

festivities in full swing in Venice

A man gained weight eating ultra-
processed foods he thought were
healthy. Now, he's 50 pounds
lighter thanks to 3 habits.

After traveling to all 50 US states,
there are 6 major cities | have no
plans to return to

=

ASubscribe  Newsletters e

ﬂ
4 biggest retiree regrets, according to
afinancial advisor
£ READ /
S .h

I moved home after graduating from
college and saved thousands

Tesla's first fully-autonomous car
drove itself to its Texas owner

PHILADELPHIA

5. CHINESE

LANT FESTIVAL
4

ar ez

i [ - & - -
JUNE 20 - AUGUST 31
PURCHASE TICKETS TODAY!

— Faguinse

ENTERTAINMENT

STYLE

- SIGNIN ()

LIFESTYLE SHC

CHINESE LANTERN FESTIVAL

?lvl'ﬁrh

JUNE 20 - AUGUST 31

= w Celebrity News Entertainment Star Style Lifestyle Shopping Royals Games Shorts @

FESTIVAL JUNE 20 - AUGUST 31

BUY TICKETS

— womansday oo HOME

PETS RELATIONSHIPS FAITH

CHINESE L

PHILADELPHIA

FESTIVAL JUNE 20 - AUGUST 31

BUY TICKETS
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PAID MEDIA: Independence Visitor Center

* 40 ft. Welcome Wall
* Estimated 300,000 visitors in building during peak season

* The Visitor Center also served as a ticketing partner,
distributed rack cards, displayed posters, advertised on
their chalk wall, and ran a social media ticket giveaway at
no cost.

e StartJuly 1 -End August 31

P\ﬁlLADELPHlA‘x,

< H lN IESE %\ > = AllNew Larger-Than-Ltfe, lllummatedDusp!ays
8 =N Octopus Cocktail Garden '

LANTERN FES;TIVAL £77 % l ; Interactive Lanterns, Games & Photo Opps

. Live Performances & Dazzling Fountain Shows
— Franklin Square — :
Cultural & Festival Food

Philly Mini Golf & Parx Liberty Carousel

PR T : i t PhillyChineseLantgernFestival.org
G, T e A MEEE, @ |- uy tickets a y
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PAID MEDIA: Intersection Outdoor Ads

* 8 Weeks of 11 Digital Bus Shelter Screens and 75 PATCO Car Cards (NEW)

* Bus shelter ad was displayed 583,149 times

* Estimated 1 million PATCO riders during festival

* QR Code on subway ads were scanned 104 times (highest of all placements)

e StartJune 16 — End August 31

Fra |
V42 2nd-Spruce

2 542" 2nd-Spruce
s MQ\ v

¢
\
PHILADELPHIA

Perormances i i
ottt 4 CHINESE

Py ik 8k . P ity gy 3 LANTERN FESTIVAL

Dazzling Fountain Shows
Ci ral & Festival Food

If & Parx Liberty Carousel

PhillyChineseLanternFestival.org |

(
1] Ty \[\
™ R
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PAID MEDIA: Phillies Stadium Advertising

Branded Masthead and Pregame Video (28 games, 3 more than 2024)
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Lucky Row (3 games)
Attendance per game: 41,000
Start June 15 - End August 24

\‘E: -

A Vi 74 N N
R i S . -
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|
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wm‘“ﬂm
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PAID MEDIA: B101 Streaming and Digital Ads

* Streaming and Banner Ads (208,593 Impressions, 29.7% increase from 2024)

* Facebook/Instagram Videos (251,710 Impressions, 44.3% increase from 2024)

* 0.88% Click-Thru Rate (66% increase from 2024)
* 387 Post Reactions (40%.2 increase from 2024)
* 30 On Air Mentions and Ticket Giveaways
e StartJuly 28 - End August 14

,.‘A ;4? b PHILADELPHIA
A, CHINESE

- [PAN
y Fras
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i) TheNEW 9650 e X

Over 30 larger-than-life illuminated displays,
cultural performances, and delicious bites—all
lighting up Franklin Square for the Chinese
Lantern Festival! « 4  Grab your tickets now
and step into the glow. Open now through
August 31st! #ChineselLanternFestival

https://hpi.ticketapp.or...
Chinese Lantern Book now
Festival - Franklin
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PAID MEDIA: 6abc TV and Digital Ads

* 421 15-sec TV Spots, 14.4 Million Impressions (48.5% increase from 2024)
* Increase in impressions can be attributed to working with vendor to select more impactful time slots

e StartJune 23 —End August 24

A PHILADELPHIA
CHINESE =

LANTERN FESTIVAL

PHILADELPHIA

CHINESE

LANTERN FESTIVAL

Frarkin Scuare — Frankin Square —
TRHEF TRAEF

June 20™ — August 3157 June 20™ — August 3157
Tickets: PhillyChineseLanternFestival.com Tickets: PhillyChineseLanternFestival.com

PHILADELPHIA & 4 PHILADELPHIA
' CHINESE ! | CHINESE
Loty f ¢ LANTERN FESTIVAL
RORR ¢ — Frankdiy Squars —
’ o W
19 - ) > g inSare | 8 RocaSreets

ﬁgﬁ

June 20™ — August 31°7
Tickets: PhillyChineseLanternFestival.com

[l Temple [ ] eco cityof .
I University g P B e6h Philadelphia

APANY

June 20™ — August 3157 %pﬂ: RuweRmn . PHILADELPHIA
Tickets: PhillyChineseLanternFestival.com R S s FARSRERSORRRISR
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PAID MEDIA: 6abc TV and Digital Ads

* Festival Coverage on FYI Philly TV Show Gabc Action News @ - Follow o X
15h - @
* Filmed entire special at Franklin Square & Ereridin Buans transforms intos gjowisg
. dreamscape during the Philadelphia Chinese Lantern
® :15 open a nd close billboards Festival. Come for the lanterns, stay for the dazzling
fountain show, Philly Mini Golf, authentic cultural and
° Progra m aired twice (247’900 impressions) festival food, and a night of unforgettable memories!

6abc.com Ticket Sweepstakes (1,473 entries)

* Social Media
e 12 Facebook Posts (973,517 impressions, 113%
increase)
e 12 Instagram Posts (106,132 impressions, 20.6%
increase)

Additional news coverage (pictured right)

AMY NEEDLE
8 HISTORIC PHILADELPHIA PRES. & CEO

il » 1106 | 80*
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PAID MEDIA: Center City District Banners (NEW)

» Six pole banners displayed along 6% & Market Streets

(near Independence Visitor Center)
* Five paid banners, one bonus

* Additional outdoor exposure in highly-trafficked
location

En Route | 2025 Philadelphia Chinese Lantern Festival Marketing Report
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PROMOTION: Giveaway ltems

* 500 items provided for guests each Monday for 7 weeks throughout festival

* Increase of 2 giveaway weeks from 2024 to continue incentivizing ticket sales on Mondays

PHILADELPHIA PHILADELPHIA

CHINESE LANTERN FESTIVAL CHINESE LANTERN FESTIVAL

— Franklin Square — — Franklin Square —

PP PR

GIVEAWAY =1 GIVEAWAY =7

YEAR OF THE SNAKE ZODIAC PIN SNAKE FIDGET TOY
JULY 6, 2025 AUGUST 18, 2025
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PROMOTION: Panda Promotion

* Panda Promotion posters (English and Mandarin) and rack cards displayed in 15 Chinatown businesses

* Festival promoted on Let's Rallie app (12,000+ local users) throughout festival

* Additional support from PCDC and Let's Rallie on social media

\ o |
Y

the Chinese lantefn festival

just opexted in Philadelphia

letsrallie and 4 others
FASSounds ¢ Chinese Lantern

letsrallie # HOLD ONTO YOUR TICKET to redeem for special
Panda Promotions in Chinatown after you visit the Chinese

Lantern Festival for special discounts and offers at restaurants
and more!

Download Let's Rallie to see who's participating the discounts
will begin soon!

#LetsRallie #UnthinkTheDay #philly #thingstodo #fyp
#chinatown

13w

sipwithibz Was sooooo awesome! Loved it € €

7w 2 likes Reply

sipwithibz €
7w 2 likes Reply

PHILADELPHIA

CHINESE

LANTERN FESTIVAL
— Franklin Square —

NIy

SPEND YOUR EVENING
IN CHINATOWN!

Special Panda Promotions & Discounts Available Here
with your Philadelphia Chinese Lantern Festival Ticket

JUNE 20 - AUGUST 31
Franklin Square, 6th & Race Streets
PhillyChineselLanternFestival.org

[Passens
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PARTNERSHIP: PCDC

* Vinyl banner displayed in Vine Street Park

* Posters and flyers displayed in Crane Community Center

ﬂ )ST31 &
UNE ZaLa rﬁrl;,},gslulval org

3 7
PHILADELPHIA A8 ~ PhillyChinese

CHINESE % ;) ; ' Panda Promotion Discounts

N FESTIVAL at Chmﬁwn Restaurants
LANTER
“ — Frankiin Square — '

> SRR

d!EliﬂlH?“! I iii"”"l!’ii!! !lﬂ!!!!lllu_ziimu i
. =il ]

=l
.'.‘h'uﬂ_ " ‘!ﬂh‘{,ﬁil’!. f

2059 2
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PARTNERSHIP: PATCO

Complimentary digital screen display in new Franklin Square PATCO train station

JUNE 20 - AUGUST 31

FRANKLIN SQUARE, 6TH & RACE STREETS

Iy g
& oy
\ <L
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b A O arae z o
. it
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@ - ated Displa
v 2
s 0 ara a | ante
P VB TUY - Q D 0
8 TS z & oto Op
(s '\& N
o ¥ & s &
D AD D A ,(’( 3 e Pe O d e &
(0 ) ¢ N Da g ro 3 O
&
D al & e = 00d
QAE
d quare
i ; Y P olf & Pa De aro
et éj "»;‘ Pp X A 2R }
0
__‘\ 2
PURCHA ODA
[ Temple = Sistoree
L+ peco 7 EN Y] Phdladelhiz
S - Umvelslty =G
A= R p nnnnnnnnn Cityof
& el ] %m i L) ;gg;gz:nw Philadelphia

PhillyChineseLanternFestival.org !
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PARTNERSHIP: Visit Philadelphia Sponsored
Social Media and Email Content

wisit . Visit Philly

@ VisttPhilly s MR Philly This Week — Visit PHY o cored - @

Sponsored - @ 2 ;
; : ; : Philadelphia . )
The Philadelphia Chinese Lantern Festiva... See more Dozens of massive lanterns set Franklin... See more

A GUIDE TO THE 2025
PHILADELPHIA CHINESE
LANTERN FESTIVAL

Visitphill

OO0 755 114 comments 1share 1.2M views 84 Vibrant Thlngs to Do in J el Learn more
b Q PN Philly This Week &
1 Like Comment Share
Weekend *® 68K 447 comments 33 sha
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SOCIAL MEDIA

En Route | 2025 Philadelphia Chinese Lantern Festival Marketing Report
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SOCIAL MEDIA RESULTS

Metrics pulled from May 20 — August 31, 2025

Instagram reach totaled 313.6K, a 43.3% increase over the same period last year.
Facebook reach totaled 1.7M, a 144% increase over the same period last year.
While views can't directly be compared to last year, the Franklin Square Instagram
garnered 1.2M views, and the Facebook garnered 4.5M views.
Social media was a major growth engine for the Festival this year, with Facebook and
Instagram reach increasing dramatically over 2024.
Content not only reached over 2 million unique users, but content views also surged
to a combined 5.7 million.

* This underscores the boost influencers and user-generated content provide to

our organic content.
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PARTNERSHIP: Partner Organic Content

. independenceparkhotel - 4m

Independence Park

Hotel
QY W
PECO
independenceparkhotel Two Philly Summer traditions you won't want to
miss:
Philadelphia
Convention & Visitors
(7 %) Discover Philadelphia & — at Bureau
t\’ Franklin Square.
Suggested for you + Jun 20 « J3 Sabrina
Carpenter - Espresso (Mark Rons... @ - Q .
The Philadelphia Chinese Lantern Festival is back at The welcome GUIde
Franklin Square! Tonight through August... S 0 H H
in Squ ig ug [¢] ee more Phl|ad6|phla
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(", PECO & - Follow
peccg 1d - &

The Chinese Lantern Festival Franklin Square is back!
Be sure to check out the new exhibits, w... See more

0?2 1comment 1share 1.7K views

% The Welcome Guide Philadelphia  *=* X
1d-Q

Step into a world of dazzling light! The Chinese
Lantern Festival is back in Philadelphia, tr... See more
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PARTNERSHIP: Partner Organic Content

Axios & s X metrophilly
S Philadelphia, Pennsylvania

¥ Secret Philadelphia
() i

Sy sored
Sponsored - :
e Sponsored + &

Your August bucket list is here! N, @

A 200-foot dragon

PHILADELPHIA
The Chinese Lantern Festival returns to F... See more

FORM
4 A 7 L
Lantern Festival Lights Up Philly Lo 2 secretphiladelphia.co
21 Awesome Things To Do In Philadelphia

1 August

© oQe v R 9
i iked by time.and. .cafe and oth o 20
i Cliommawnti (] ouas bt e $® 23 2 comments
Axios Metro Philly Secret Philadelphia
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SOCIAL MEDIA: Partner Collaborations

Partner collaborations amplified the Festival’s visibility by tapping into trusted community and
institutional voices.

Posts
Posts
< Posts 14 franklinsquarephilly

franklinsquarephilly franklinsquarephilly

“® vyisitphilly'and 2 others, ““’% koryaversa and 3 otherg @ franklinsquarephilly and templeuniv
L J3Visiehilly YOriginal audio)

\\'V; N/
N

A R

2 Doechil - Anxiety : 1 franklinsquarephilly - Original audio

IN FRANKLIN'
SQUARE

55

W

Boost post

Visit Philly PECO

. . Temple University
22,041 Instagram views 4,142 Instagram Views

49,574 Instagram Views
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SOCIAL MEDIA: Influencer Marketing

En Route recruited regional social media influencers to attend opening night of the Lantern Festival, and

continued to schedule influencer visits throughout the Festival.

The following are a sampling of

the influencers:

@Cass_andthecity

* Followers— 178k

* Engagements —
25.6k

*  Views—1,438,319

@KoryAversa

* Followers— 102k

* Engagements —
4,122

* Plays—-1,520,248

@ P h | I MVTU mmy PSA Philadelphia Chinese Lantern

Festival is like walking into a dream

* Followers—43.1k

* Engagements —
24.2k

* Views-207,379

En Route | 2025 Philadelphia Chinese Lantern Festival Marketing Report

@

koryaversa and 4 others
Coldplay * Yellow

koryaversa Might be the best year EVER?! & Bigger, brighter,
bolder and even more magical.

Here's a first look at the 2025 Philadelphia Chinese Lantern Festival
at Franklin Square.

One of summer’s most unique and colorful festivals is back in
Historic Philadelphia.

Each and every year this is one of the top destinations on our
summer bucket list. This year they really outdid themselves with
more installations, more interactive elements, more date night
photo spots, more food, more drinks, and more everything.

Highlights:

w Nightly dazzling fountain shows
Drinks out of pineapples and coconuts

® Immersive jellyfish experience

A Epic erupting volcano

w Delicious food offerings

£ Interactive moments for families

Definitely mark your calendar it's open now through August 31st.
Go early for food and drink, stay into the night to make magical

memories.

See you there - because we will definitely be going back again! &
€

Thanks for having us, congrats to organizers and their PR agencies -
media night every year is truly the highlight of our summer! J

#philadelphia #phillv #festival #summer #lanternfestival

v Qv W

@ T‘ Liked by oldcilly and 2,224 others

Add a comment.



https://www.instagram.com/cass_andthecity/
https://www.instagram.com/koryaversa/
https://www.instagram.com/philmytummy/
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E-MAIL MARKETING

Subject BIG NEWS: Calling young Philadelphia National Pro Guide: The PHILADELPHIA THANK YOU -
Line Philadelphia artists for the Chinese Lantern | Carousel Day, Philadelphia CHINESE The Lantern
Chinese Lantern | Chinese Lantern | Festival kicks Franklin Chinese Lantern | LANTERN Festival is over,
Festival Returns | Festival Student | off tonight! Square's 19th Festival FESTIVAL ENDS | but the fun
June 20 Design Contest! Birthday, and AUGUST 31 isn't!
the
Philadelphia
Chinese Lantern
Festival!
Date March 4 April 21 June 20 July 17 July 29 August 14 September 23
Emails 17,473 17,349 17,211 17,215 17,237 28,180 48,057
Sent
Opens 11,507 11,487 11,568 11,522 11,459 12,176 27,171
Click 0.9% 0.8% 1.4% 1% 1.2% 0.9% 1.3%
Rate
Clicks 144 118 217 161 187 248 603
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PRINTED COLLATERAL

5,000 Rack Cards distributed to local businesses and the Independence Visitor Center

QR code included on card was scanned 102 times (2nd most of all placements)

& \ PHILADELPHIA

CHINESE

g LANTERN FESTIVAL
“;i ~ Franklin Square -

hal: K% 3

All New Larger-Than-Life
llluminated Displays

1nteracMo Opps
Live mews
Festival Food & Cocktail Garden
Philly Mini Golf & Parx Liberty Carousel

Purchase Tickets Today!~’
PhillyChineseLanternFestival.org

% Franklin Square, 6th & Race Streets, Philadeiphia

Harvel ot al-nane, lnrger-than-ife Buminated lmtws and snfoy

muthentic outtural performanoss. Inoluding Chalr Hand-Standing.
Hat Jugoling. Tester Bomrding, and the fan-favorits Face Changer.
Dins on Avian oulsine mnd festhal foode. heve § teast in the Ootopm
Coolrtall Gurdwn. and etroll through th park with your oooktall
$tage Perfummanesn

23X pm. 6 pm. 10:% pm

Faurtats Shown

8 prm 8:30 o 7 pem 3 pam 8:30 pers 8:30 pm. 10 pms K0:30 pm

Gt up closs with interaotive Cultural Conneotions In the Pavillon.
free with Festhen| admission. Frikage, Swtwrdus, & Surciars.
&N Photos with the Feos Changer
T1% prn &0 prm Dumpliing Demonstration with Sang Kee
G%pm Badumnjin Movemarnt

Adults (+4-44)
427 Mondey - Trarsdny | *28 Fridey - Sunday

Sweniors (Ages $a+) & Active MiTitary With D~
' 25 Monday - Thuredey | 27 Friduey - Sunday
Childres (3-=)*

%19 Mondey - Thursdwey | Under 2: FREE
4 b st b i by .

Festival Hours:
Nightiy 61 pmn

[Frnidin Rxuars opane dalty st 6 mm,
‘tha attraciione cpes at %0 am, and
o a2 6 pra nmch day on
for the Ferthval. Whils st tha fustival,
ey @ reund of Philly Nint Galf or

1 richs ot P Caroumell

Pl $1 o Mlly Mind Ol v s Pom Libwrty
Owourd drng ti Philaivi e Orbens Lamtcn Pt

opeco o Gy i - B
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PRINTED COLLATERAL

100 Posters displayed in local businesses, restaurants, and bars throughout Center City

PHILADELPHIA

CHINESES)

LANTERN FESTIVAL

ﬁ\.\ & Franklin Square @A \
X m 4
IR llf @* ??’P

1.7

FRANKLIN SQUARE, 6TH & RACE STREETS
All New Larger-Than-Life llluminated Displays
Interactive Lanterns, Games & Photo Ops
Live Performances & Dazzling Fountain Shows
Cultural & Festival Food + Cocktail Garden

Philly Mini Golf & Parx Liberty Carousel

PhillyChineseLanternFestival.org e

PURCHASE TICKETS TODAY! [=]
() peco i Temple yyffz,)%m
B eI CORMRY Umversny —
(%) —
r!«!."ﬁ\'ﬁjr %m fcdod et Philadelphia
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PRINTED COLLATERAL

* 50,000 On-Site Brochures

Franklin Square Fountain Show in the
Rendell Family Fountain presented by
Temple University

8 pm, B:30 pm, 7 pm, B pm, 8:30 pm, 8:30 pm, 10 prn, 10:30 pm

Stage Performances on the Great Lawn
7-30 pm, 9 pm, & 10:15 pm (30 minutes, weather permitting)

Cultural Connections in the Pavilion (Fodey -smae)
B:30pm  Meet the Face Changer

T-lpm  Dumpling Workshop with Sang Kee

8:%pm Baduanjin Moverment

9pm  DumplingWorkshop with Sang Kee

PHILADELPHIA

CHINESE

LANTERN FESTIVAL

Sang Kee
Chinese cuisine combo platters with fried rice, noodlas, N

i i, and ; — Franklin Square -
Dishii

Asian-inapired favorites including shrimp tempura,
beef bao, chicken satay, and fried ice cream
SquareBurger

Femoue burgers, chicken fingere, shakes, end ice cream
Humpty's Dumplings

Fusion dumplings with 8 contemporery twist such &3
cheesesteak, buffalo chicken, and southwest burrito
Octopus Cocktail Garden

Beer, wine, and festival-themed cocktails

Chickie's & Pete's

A Philadelphia classic, known for its famous Crabfries®

P W 45 % Fo

JUNE 20 - AUGUST 31

PhillyChinessLantarnFastival.org
Find Panda Premetisa Onals

&t Chinetowt rantmaats 5 sl b

FRANKLIN SOUARE ATTRACTIONS PRONNANS & FARTHERD

Philly Fin] Self {ifl peco T Temple
Atac 12 | CRikaren 3T 10 | Wdr ¥: FREE e B University
Parx ety Carousel

Agans: 15 | Under 2: FREE W m__}-;!-
“Ciden 2

e . cryen
om .__ iy %‘:’:};—;f,.“ﬂﬁ:‘.‘. Bn Philadelphia

LS o O
e g0 W #
(x} ﬁ" 2 Qﬂm cees e |-

Handicapped seating located
In the front of staga seating.

Akcoholic baverages are not
parmitted to lseva park proparty.

Last call for adult bevarages Is 10 PM
Please remaember thara ks no re-entry.

L iiass Dregan oty MREATT  TL S ks e UM 21 Kaobderoopen 5 7. Fx aw RuAR Ghans SR T
A s = 2 Al 4. Magic Sama el BRI
2. Paleca Lariam Corvider JTHA . Aaparium A BERSvd 2. Frog WM FE. Creamy Crowiers WA
. A Wi RIS . e s Octmps Tl 4. Lauping Pro » PR
4. Donpvrlty St MALRT 5. Dvinw Tiea 200 . Pacacie A
. QMant Pances A . Bratrg okcant L 4. Chirare Zmde: =20 [T —————
BoArat ke Troe el T et e Shack R e 5. akeduramt Gote TOHAT
7. Bcha Apaarhan I T D Pl A - 5. Gudant Lantara P=REIVE
i Bamifih wral S4n Snarmana Syin W, Lot Pond S5 20 el el SRR oL Egratn AR
S 5. Magrata Tuna SHMES 2. Maming Gy N 4T g The A Drwyen LR
- Sl Rt TR 0. Cracesia Rk 7L apars AR 4. Mythwieyical Dasr L
0. Cirmat timral Faaf I [

PhikyChinssslantermFastival.org | @FmankiinSquaraPhilly | #PhillyLantemFest
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